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Dream It. Do It. Maine Onboarding

Creating the manufacturing experience for the next generation




Did you know...
identify personal

experiences as the leading influence
over their career path.

and...

Those familiar with manufacturing are
2 times as likely to encourage a young

person into a manufacturing career.




What is Dream It. Do It.?

« Change the perception of the industry and inspire students
(just like you!) to pursue manufacturing careers.

Changing Minds About
Modern Manufacturing

< CLICK TO WATCH!
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FIGURING OUT WHAT YOU WANT TO DO'WITH YOUR LIFE AFTER THIS ISNT
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CREATORSWANTED

Higher Pay. Better Benefits. Growth Opportunities. That's Modem Manufacturing.

‘What! und the country Is P arewhen it
Now, It may ‘you at timas,

Hara ara the Kay F8a500S Wy YoU Should 6nCOUNAgS YOUr StUAANS 10 CONSIGar & CAresr in Modem

manutacturing:

CREATE THEIR OWN FUTURE AND SHAPE THE WORLD

u hodern chanca to design and whather It's inventing the

Iatest alrcraft or automobile, a ifesaving madicing Or @ New Way to hamass power
] carser allows for

exciting, new technology, such as 3-D printing, mbms ‘and computer-aided design, to shape and
bk @ bettar tomorTow. Want to 566 for yoursalf? Take a tour throsgh a local manutactuning facity
on Manutacturing Day. Visit www.mtgday.com.

USE ADVANCED SKILLS TO MAKE THE NEXT 810 THING

® i modem manufachring, your shdents ot m- charoa o leed ad ookaorale with e eery

to ennance

their career across diversa fields.
= Thelnnovations of the future —whather that be self-driving cars, precision agricultura of artificial

= wn on-the-job teaching, thera
ara many routes Into modern manutacturing.
SEIZE THE OPPORTUNITY TO JOIN A GROWING SECTOR

By 2025, , with many due to a lack of trained
empioyees.

= Newjobsin dlbratores ko ofces stat-okhe-art tech conlors
and gven your iving room. Everything that is made needs thinkers maintain
revolutionary proagucts.

MAKE A DIFFERENCE AND EARN A HIGH SALARY

= Allyour favorite products—from your to your result of modern Modem

¥ today —and what it

Wl b3 tomorTom.

‘what you shouid know about
modern manutacturing.

~ Manufacturing careers can take your students in many different directions and
around the country. Interested in leaming more about modem manufacturing
opportunities? Contact Lindsey McCall, Workforce Development Manager, Muskogee

s, City-County Port Authority atlindsey@muskogeeport.com for more information.
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The average manufacturing
worker in the United States
earns $82,023 annually,

including pay and benefits.
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Resources

Inapiiog the ext Qenersios: A Tooki o Engeging Students

in STEM Pathways and Manufact

YOUNGAAUFACTURERSACADEMY
STEPS FOR IMPLEMENTATION:

‘The Young Manulacturers Academy Program has several
objectives:
R

their skil reqirements, workpiaces, and educationsl and
career pathvays

* Improve attuCES 1owars Manufacturing and
mumachtnqcareers

o Cevelop a program budget. Considerations incude:
faciities costs, instructor salaries, iransportation
cos's, food costs, Suppies and malerals, recrutment
costs, and capstons event
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improve mantacturing:reated STEM content
Knwiedge and skis

‘There ars several impiementation Modeis avalable
@xclusively 10 Dream It Do 1. patworic

5-Day Program with Shop. memm
10-Dsy Program wah Shop Flor Act

o KNty & locaton 10 hast your ACadTY Stucents
jement

& program model that inchudes machine shop floor
activiies, consider parinering with a Communiy Colege o a
oo that hs

Salect the progrm actities that fit your Academy:
The emphasis shouid be on smal group [3-4
Stucents) implementaticn, 8nd 4Cthbes shoud be

of skifs, Choose experiences.ihat best expase studen's ta

+10-Day Progeam wahout Sop P Aokfles
Conte s B .
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CNC Manufacturing
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the hancis-0n actiities? Be su to order whatever
be
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before the beg
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your planning,

Consider
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each day? Wl you provide busing?

s i stucents cat ch e Acacary?
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P
hanGouts; BXOChUTES for The CADSIoNs Gvent, eic.

Fieid irips — How wil students get from the Academy to
industry sites?

Academy Kick-Oft payona) Colect any parent
permission siips. Provide a

RECAUt industry PArINers who Can Drowde Sdi

resources; host a fis rip ummwrwmw

students; provide guast speakers for the program
“Lunch & Learms™; andlor partcpate i tha program

008 &NGIEK. ACTINSEr 3 PXB-DAOGHaM A8SEESMEN, Provide.
8nintroducticn wmwmg If your Acacemy incluces
a shap floor component, review shop floor safely ruies and
reguiations.

Progrem Timeine for 8 sumimes camp

implementation:
+ What kinds.of sctvies wl your students paticpats in? N WA
. m’mmm'“"“‘m‘imﬂw'a“'” mcw:-qmnwmwmmmmww Jdarwsary-February: Planning/budget
& . ). you wil need
e Mmm i: Student recnuitment begins/ends
= \What wil the schectie for il of these aciiiies and ok up and drop-aft hs
7

events ook e’
+  Consceraton include: daly curTicuum, feld
Industry presentations, and capstone/ career far event

Information.

Apri-May: Incustry partners recn
M. Traponaton ogess comped
May-June: Suppies ocersd

June: Acacemy materials sent 1o parents.

Send parents/QUardians an BCapIaNcE PAckel,
(f applcabiel, a
requrements and expecialions, peEson Sips, and
‘any cther relevant documentation.

Consider:
* Supples - Do you have everything you need to conduct

prcaaemysneu

‘Supporting resources are exclisiely avalable for Dream
. Do it notwork members. For acess, phase contact
Hicholas DAntonia (hdantonio@inam.org)

inced Technology, Inc., All Rights Reserved

Inspiring the Next Generation: A Toolkit to Engaging Students
in STEM Pathways and Manufacturing Careers

MANUFACTURERS
ACADEMY

Original Creators:
Connecticut Canter for Advanced
Technalogy, Inc.

= 9

Type of Activity: Dream It. Do It. Location:
Student STEM program, primarily Connecticut

summer camp, though applicable

for both in-school after-school

©)

Target Audience:
Middle School Students

implementation

dlll
Budget Range: Difficulty:
$10,000-$15,000 Hard

tiream il

DOIT.
N

With support from:

QT
@\

Synopsis:

The Young Manutacturers Academy
introduces middie grade students
1o all facets of the manufacturing
industry through hands-on activities
and simulation-based learning,
iravel to industry locations for on-
site interaction with manufacturers,
and a mock Career Fair capstons
evert.

Institute

Students engage in realistic
manufacturing workplace
scenarios that introduce them 1o
leadership, problem-solving, eritical
thinking, efficiency, comoelilion
collaboration, customer service,

and other skils needed for success
in the global economy.

Students compile a portfolio

of completed engineering and
manufacturing projects involving
parachutes, bridges, futuristic cars,
robot programs, and camnival rides.




Resources

BUILDING RELATIONSHIPS WITH EDUCATORS

Title: Buikding Relationships with Educators
Target Audience: Educators

Synopsis: As @ manufacturer, you have a unigue perspective
10 offer educaters and their students. But figuring out how
o buiild a relationship, and what you want to say, canbaa
major challenge.

It all starts with understanding teachers — their unique
practices, attitudes, and needs. Just like bullding customer
relationships, it takes time to build a relationship with an
‘educator, but doing so can heip make engagement all the
more satistying, and help your message resonata with young
women who are the next generation of workers.

The Dream . Do It. network has proven that when

manufaciurers estabish a lasting school relationship, students
have more positive attitudes about our industry and alsc begin
10 consider a manutacturing career. The steps below can heip.

Required Planning Time: <1 Month

IMPLEMENTATION PROCESS:

1. Consider Your Goals

a. What age cohort are you trying to reach? There
are several factors to consider. Although reaching
a younger audience may increase the opportunity
toinfluence girs and boys about career options:
and taking technical education classes, high school
pariners can be a great source for interns and other
more immediate connections with your company.

2. Understand What You Have to Offer
a. Begin by making a list of what your company can add
to a schoal program, classroom, or ciub. Some things
to consider include:

» Who in your company will be responsible for student

t? How miuch time will they allccate for
these actiities? Will they be able to take time during
the working day to participate in these activities?
Can your faciity accommodata activitios, tours, or
events? If so, how many students? What age group
are you comfortable bringing info your facilitios?
(See page 14 for Facilty Tours)

12 Dream it Do . Ambassacors’ Kt

INTERACTIVE CLASSROOM ACTIVITIES

FOR K-5

Shop Floor Safety True and False: With our youngest
audience, consider using a virtual facility tour video

and following it up with a basic safety true and false

protocol in the manufacturing facility. Walk through the
ujestmasagrprMyoungsrs‘tudsrwsudonas
a quiz for older students, then talk through the answers.
Give examples from your own facility about why safety is
important and how it can affect day-to-day operations.

SHOP FLOOR SAFETY TEST

Cirdavusormha(‘rocF)mraspomtothablawng

2. Report all injuries, no matter how minor, to your
instructor. T F
3. Wear proper safety shoes whenever on the shop
floor. T F
4. When operating a machine, it is sometimes
necessary to sit in order to avoid getting tired. T &
5. Talking to others while operating a machine is not
TF
6. Al shirt sleeves must be rolled up above the elbow.
TF
7. Do not run or fool around in the shop area. T F
8. All;swelrymustberanmvedbeforeopermng
ing rings and TF
9. W'myoustmtooperateamacr\mbrvﬂchyou
haven't recaived instruction, piay with the controis
first to see how it works. T F
10. It's okay to wear loose, baggy clothing as long as it
istucked inabit. T F
11. Do not operate a machine without instruction or
parmission. T F
12. Once instructed on how to use a machine safely,
you may remove your safety glasses. T F

Manufacturing Mr. Potato Head: At times, familiarity can
help bring a situation to life. When speaking to a young
audience, the Manufacturing Mr. Potato Head canbe a

great activity to help simulate a manufacturing process
Mmamwm Depending on the class size,

or small groups depending cn the class size) with the
bodyoer Pdmokbanwaﬂmwwodﬂogahw

mmmtnhmmmmmmm
trade parts to complete their toy.

FOR 6TH - 8TH GRADE

Tallest Tower: are asked to rea
tower using just the items available within a bag handed
to them. Have students unpack their materials and give
them some time to plan their tower. During this time,
they may touch and examine their materials, but they
may not start building. They should sketch plans and
discuss strategies. Once building starts, if they destroy a

M

MANUFACTURING
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material, it cannot be replaced.
Give students some time to buil

meodify their plans at any time. N
aplot twist. One possibility is to]

What kind of opportunities and
roles are out there?

now trade materials with other ¢
ogres. Ancther I 1o, ghve o Everything from design studio, laboraf
o dﬂm to the groups (soug w‘;d(sh(;pgand office g: well Iaé :uus:’wl
adhesives - tape and glue - ang different industries, from aerospace,
rde change is to say they must biopharmaceuticals, computing, auto or
in their towers. Give time warnir] energy.
plan accordingly. The materials
as items found around your offiq +  What makes modem manufacturing
1 . different is the chance to create and
maderisls Inchxle: make—and that means lots of different
roles and jobs.

Bag #1 .

2-3 feot of alectrical tape (w(

craff stick)

3 manila fie folders

5 paper clips

2 sheats of pag| India v

ansura that your car will Keep you Sate & youT® over in an coidant.
et computer, "
ot ot e are 10 computers, o aiplanes, fumture, medicing, make
",




Resources

 Teacher Guide: An Introduction
to Manufacturing

— Activities for grades 6-12 on What is
Manufacturing, Manufacturing in
America, and Careers in

_ AN INTRODUCTION /&
anufacturing T0 MANUFACTURINP |
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dream’. MANUFACTURING DAY

Resources a7 ocTosers zois

b gt Host an MFG DAY Event

.‘1'/04_

s Join thousands of manufacturers as they open their
----- .~ &a dream it. doors to show the public modern manufacturing in

‘),} Qﬂ)l T ™ action and inspire the next generation of skilled workers.
°

REGISTER NOW

DREAM IT' Do IT' FRESNO INVITES YOU'" STEP 1: Create an account to start the registration
to participate in our Manufacturers’ Kickoff Meeting / process: wwn.migday.comuser/register.
Ouarterly Meeting -Q2 2016 ﬂwmifnyrhs:s. :;m?ff;:fnr? Login to create your event:
June 2’ 2016 STEP 2: Click “Add Event” on your Host Dashboard.
12:40pm to 1:20pm Ve ot Do
The Center for Advanced Research and Technology (CART) Host Dashboard

EMPLOYER INFORMATION
SESSIONS OFFERED
ON HOW TO HOST A

MANUFACTURING DAY

Wicicome ccramwtord@nam org!

We've Sevelogped 2 nomber of tock to help you promote your MFG DAY evert, which e
- EE EE N O EE R EE EE EE EE N N N N EE EE EE EE EE BN N EE EE B EEm Em e e Em Em Em - b I dorit see fstec,

August2 | 9:00 a.m.-10:00 a.m.
TechSolve
6705 Steger Dr
e e Cincinnati, OH

Manufacturing in California has an image problem! Together we can help change that for the better.

The San Joaquin Valley Manufacturing Alliance has launched Dream It. Do It. Fresno, joining a national youth
recruitment initiative led by the National Association of Manufacturers’ Manufacturing Institute. Dream It. Do It.
includes marketing and branding of manufacturing careers, a national support network of organizations sharing August 7 | 3:00 p.m. - 4:00 p.m.
best practices, and tools to help manufacturers reach young people, parents, teachers, and other influences on Northern Kentucky Chamber

. = I 300 Buttermilk Pike
TEP 3: Fi i iy
their career choices. STEP 3: Fill out your event details in 3 easy steps. ke P: KY

This kickoff meeting will introduce the program and will help us decide how we can work together to help raise Have questions? Contact Us for help. August 8 | 9:00 a.m. - 10:00 a.m.
positive awareness of manufacturing in the Fresno region. Led by Brent Weil, Senior Vice President at the Debby Combs, Advanced Manufacturing Industry Cincinnati Chamber
Manufacturing Institute, the meeting will give you practical tips on reaching young people and the role of Dream It. Partnership, debby.combs@uwgc.o JEaiie

. ar . . L oo Cincinnati, OH
Do lt. in organizing our community for action. 2

This opportunity won’t happen often, so we hope you can join us. T i S o QA e instltute

Please RSVP to samgeilo3@gmail.com or call 569-217-5219.




Community Homepage Features

N\ Institute = . :
n * |ndividual Profile

R A9) * Events
=T  Discussions

RE: STEP Alumnae Featured in Crain's NEW Marketing Materials and Best Practices
5 Chicago Busin ... o o , 8 days ago A E
By M yostercay

The Institute has exciting new marketing materials available for the Dream It. Do It.

| |
Fowed ¥ SIEE e Ao network Cheek out the latest and greatest materials that can be found in the Dream It
Thank you all for the kind words. We have a blog up about the Crain's cover but even Do It. Community Library under "Marketing Materials™: Parents Flyer Student ... Mo .
portantly our afforts in p o youth and women. Thero's a

9
video of the photo shodt which demonstrales what our company doas - Showing ...

Welcome to the MFG Community 2 =
RE: Keynote Speaker oy 2montha ago
e

Yeelmiey. The Manufacturing Institute is prowd to intraduce the MFG Community platform and

e e provide you with y forum to sngage, and share .
T e pa— information and best practices in real ime.  The MFG Community allows you 1o interact
Packaging & Processing Women's Leadership conterence in Philadeiphia. [ve aiso More

‘given more casual speechas at the WEC (Women's Executive Club) in Kansas City and
wil ..

 Active Members a3

@Gail Landis Just wanted 1o follow up on this! | think we could pull a great group of = . B
keynotes with just a little more detaill Thanks, AJ -~ AJ Jorgenson Women in Automotive Conference in

1
Y

AVP, Strategic Engagement The Manulacturing Institute Washington Detroit Michigan - April 24th
By er one month age
o . .
3 ——
Recent Shared Files (Y STEP Forward: Charlotte
By ¥ 3 months ago
2018 Conference Materials STEP Ahosd Almnae
o it Today | am in Charlotte, NC leading our largesi STEP ...




Profile Page Features

 Picture
 Edit Contact Information

 View Contacts & Shared
Contacts

 Send Message
e Communities
 Networks

Contact Details

The Manufacturing Institute
733 10th St. NW
Washington, DC

C)

Work: 202-637-3404
cerawford@nam.org

Social Links [
[in l W]

Cristina Crawford

i Program Communicati The iring Institute

Bio
Cristina Crawford is an iate, Program Communications at The Mant
communications strategies to develop and expand Institute that aim to

ing Institute, where she focuses on executing
ing talent pipelines.

Education Job History

Elon University
Elon, North Carolina, United States Provide an overview of employment experience
Strategic Communications, 2014 m

2010 To 2014




Member Directory

e Search b it

Fill in any of the criteria below to limit your search. None of the fields are required although you must enter something in at least one of them. Fields like First Name, Last Name,
Company Name, etc. will perform a partial match. For example, a Last Name search for “Jo* will find everyone whose name starts with "Jo*

—Name

First Name

Last Name

— Location

Email Address

\ ro u p Location

State/Province (State/Province) a

City

Country (Country) a

I - Member of Group

N Community Type a
G .~

* - LN

dreamit. ’

DOIT. .

Community Name ¢

i | oo




Member Directory — Search

Results

* Find members, view profile, add contact,
send a message

Member Directory

< - Back to Search Options m
Showing 1 to 1 of 1 - : g
Bl corgenson e Manuactung st
) Strategic
733 10th
Washing
United S




Dream It. Do It. Community

Community functionality

to include:

° DiSCUSSiOn Forum and Latest Discussion Posts 1 Announcements [
SUbSCﬂpﬂOﬂtOthe T@@mma SmMﬁﬁmmmmmMMWmm§

1. 8 days ago

All, Welcome to the new Dream It. Do It. Online Community! This new platform will serve ) i i ) )
The Institute has exciting new marketing materials available for the Dream It. Do It.

H ’ 1] H as our replacement to Basecamp. | hope you all will find this platform useful to engage
Co I I I l I l u n I S a I in dit " sharing and making " | everyone ... network. Check out the latest and greatest materials that can be found in the Dream It.
Dot Library under 2
. .
” m + Parents Flyer
igest” emails

+ Social Media Guide

« Sccial Media Graphics

 Dedicated Resource e o e A
L i b ra ry In addition, check out the four newest best practices:

« Business Week
« Show Me Careers

Community Member tE
D i r e Ct O ry Please email me at ccrawford@nam.org for customization requests.

Thank you!

Cristina

-
L4
. -
¢ Lemme .

.
-

y . v ¥ Latest Shared Files )
ﬁ 2018 Conference Materials

. ‘g
d it 5
reamit. y

™ 1 F : L
° [ i
F] N \ E] Dream It. Do It. Video
R ’ & | P By: Cristina Crawlord 16 days ago
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Dream It. Do It. Community
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MANUFACTURING

Inshtute

Welcome

Build community and connect with
Enfer a place for knowledge exchange, content cu
and pi ing.

EXPLORE»
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General Overview:

1.

To start, this community will be closed, so
only members of this group will have
access to view and engage with content.
We plan to make this community available
to other members of the Manufacturing
Institute down the road (we’ll let you
know!).

The MFG Community Site has other
communities with discussion forums that
are open to join— you can view them under
Communities > All Communities.

"N,
Py Yo




Dream It. Do It. Community

ome | Discussion @)  Library @  Members )

How to start a discussion:

1. Send an email with subject line to
themanufacturinginstitute dreamitdoithne@ConnectedCommu
nity.org

2. Log into the MFG Community to access the Dream It. Do It.
Community. Click to add a new post from the “Latest
Discussion Posts” section.

From the Dream it. Do it. Community page, click the

ssions” tab to start a new post.

Latest Discussion Posts

Post to this Discussion This Discussion has no recent posts. Your new post
i n will display here and be sent via email to subscribed

Community Home Discussion (£

Post to this Discussion This Discussion h

Post to this Discussion

-
-* .

dreamit. |
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Dream It. Do It. Community

How to reply to a post:
1. From the Daily Digest email, click “Reply to Group” e aw e
next to the post you'd like to reply to and send your =l
reply to the group Via email: This is the content of my post.
o Reply to sender allows
i you to send a private
T ey message to that
person.
avigate to the Dream It. Do It. Community and
the Discussions tab. Click the “Reply to . .
ion” button to the right to post vour reply: -
ecommen . m
_
¢ ~ & S - -
T . \‘ ,,f -
dreamit. . K
@T. : 1 _; “- :h
' ‘un, wﬁ lx, / |
b ’ Ll e w M
‘. y = -l -
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Dream It. Do It. Community

mmunity Home

How to share a resource:

1. Add an attachment to your
discussion post— it will dy
automatically be added to the
community library! A

3 Entries

2. Upload a file directly to the
community library without
g to the discussion. A

-
-* .

=, LN ’ 1

dreamit.

1 a A
D 0 I ; I | 5 “\ :
1 1
I 1 ¢
® 7 LY y \ /
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Click to filter the library
resources by most recent,
most viewed or top rated.

R R | Create New Library Entry

yeslerday
Be the first person to recommend this.

Best Practices #
by Cristina Crawford

Aftachments
LT ~
[ FRERCRN

Marketing Materials »

Download All

yesierday

Be the first person to recommend this.
by Cristina Grawford

For customizalion requests. please email Cristina Grawiord at \am.org. Average completion time is ten business days from the date
of submission
Attachments

Download All

TE-EE

Dream It. Do It. Video yesterday
Be the first person to recommend this.

by Cristina Crawford

Attachments

ki Download

Copyright 2017 All rights reserved
Powered by Higher Logic




Dream It. Do It. Community

How to update your profile:
» Navigate to your profile from the Mr. System
avatar in the upper right hand

CO rn e r - My Profile My Connections~ My Contributions ~ My Account~ Admin
N , B o — hctons - Bio
Contact Us erms and Conditions -
Change Picture
Share information about yourself - your work life and personal interests
¥ Contact Details m
System System@nignenogic.on
system@higherlogic.org Social Links
Link 0 other social media accounts Education Job History

— = - Share where and when you received your education Provide an overview of employment experience
Communities ¥ 6 unread
Add Add
l Copyright 2017. Al rights reserved
Logout Powered by Higher Logic
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Dream It. Do It. Community

How to access your community inbox:
* Click on the button next to the
profile avatar in the upper right
hand corner. If you have unread
messages, you will see these on
the right.
* If you do not have unread
nessages, click on the “Profile”

Cristina Crawford

Associate, Program Communications, The Manufac
Add as Contact

P i 4 Download vCard
I' g ‘\ ¢ ’ N . Profile cf send IMessage utions ~
r "" .‘.’ N ¥ L —_—
dreamit. | e o
] 11 1 ‘
i \
DOIT. & 1 !
| |
[ 4
) 7 L rs \ !
“ ’ \ /
b ' ~ . N A
. ’ -y = <1 .

“ s

My Profile

Contact Us | Terms and Conditions
System
system@higherlogic.org

My Connections

X 6 unread

My Contributions~

Inbox

I Prnvacy Settings

Email Preferences

"N,
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Community Activity

+ Discussions, Shared Files

O & Announcements
M [ Delivered to Outlook
nsttute |nbOX
— Real time
— Daily Digest
ot i — No emails
e s » Clean & easy to navigate
* Reply to Discussion or
L Sender, View Thread

Big Red Wagon

Jan 11, 2018

mep um dol r adipiscing elit Meceas mp erdief bh eleifend porttitor, tortor mauris auctor metus, sed tincidun oorlbem ec eque.
pb-u sedN csoelensq pevd I s laema'nssap :Im a sdcommod elosN!Iam_vemcumeuome mm Osq \g m Imoe phmra
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DIDI Sub-Community

DIDI Nebraska ===

Community Home Discussion [ Library B Members (I

Latest Discussion Posts 7

n Thelon , 24 days ago

We can use this Dream it. Do it. on-line community to discuss any topics and share
documents. | will continue to add documents, handouts, videos, etc. that you can print
out and use. In the meantime, Christina, with the Manufacturing Institute has added ...

Current Members

- 17 Members

Announcements

Add Announcement Create a new announcement for display here.

Latest Shared Files I

Survey for Students
By: Jull Thelen Thelen 5 days ago

2018 Buzz Newsletters

By: Jull Thelon Thelen 19 days ago

Best Practices

awlord 24 days ago

Show All

24 per page B




MFG Day

More convinced that
manufacturing provides
careers that are
interesting & rewarding.

More aware of
manufacturing jobs in
their communities.

OCto ber 5, 201 8 More motivated to pursue

careers in manufacturing.




Why We MFG Day

Empower manufacturers

Change public perception of manufacturing

Introduce people to manufacturing careers

Draw attention to the roles manufacturers play in their communities
Underscore the economic and social significance of manufacturing
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Learn more:
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Types of Events

» Facility Tour / Open House

* Manufacturing community events and expos that
include companies

* Educational fairs

« Celebrations of the manufacturing community
 Job Fair

* Presentations to students

 Roundtable discussions

* Virtual events and tours

« Parents Night

25




www.mfgday.com

Resources

« MFG Day Host Toolkit

SHINING A SPOTLIGHT ON
AMERICAN MANUFACTURING

Setting up your event

Organizing a facility tour

Preparing displays

Planning for media

conl;lplete Event
Checklist

1. PREPARING FOR A
MANUFACTURING DAY EVENT

Setting Up a Manufacturing Day Event

= Determine the format of your event
(presentation, facility tour, roundtable, etc)

= Determine the desired length of your event
= Register your event on
om/user/register
= Decide wha to invite
= Send the invitations
= Track and confirm RSVPs and follow up as necessary
= Distribute memo of visit to employees

= Hire/designate photographer
= Prepare aninformation package

= Researchtalking points, your company
story, current events, legislative tasks, etc.

= Prepare a map of the tour route

= Write out any questions for students,
‘educators or other attendees

Preparing Displays/Literature
= Determine product display, if applicable

= Gather company lterature and
background materials

= Display your association materials, if appropriate:

&% /'MFGDAY1Q ==

‘brate Manufacturing Day by
ting an Event at Your Facility on
sber 5, 2018

ly wrong way to celebra
ot particip

nducting a virtual event

he tools you need to get started on the
hl Manufacturing Day website at
mifgday.com.

here to help make
ss. Please contact
m.org 1o find out more.

-~ ~ Organizing a Facility Tour Planning for the Modia
L ~ u Puttogetherinternal planning group, f necessary = Draft a media adviscry, if desired ” )
4 » = Craft welcome and introduction u Prepare area for news media “ Institute
. A Y = Establish look and fee! of welcome area = Prepare amessage from the CEQ
LY ] i u Create name badges for guests and staff
reamit S i S —
= Brief tour guide(s}
D o T 1 ¥ « Crafttour script
| Y 4
s ’ .
“ & \ W
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Resources

« Social media support

— Sample content for
Facebook, Instagram,
Linkedin, Twitter, YouTube

Retweeting content from
FG Day/NAM/MI accounts
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www.mfgday.com

Media kit/media guide
Use MFG Day logos
Use #MFGDay18

Highlighting best events after MFG
Day

Participate in the MFG Day Survey

N,



Register Your Event!

* Done on the MFG Day website — mfgday.com
« Can be registered as public or private

- Drive participation: schools, parents, job-seekers, public
at large, policymakers

o awareness: media

Register and let us help you tell your story!
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How can you help us?

* Register your event(s) ¢ Report metrics

» Guest blog  Use social media
Success stories (#MFGDay18)
ead the Word » Share photos/videos
* Get media involved
dmmt Q * You are the army!
@Tﬁ”/} . M
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