
long-standing tip credit for restaurant

workers in place. By passing the $10

minimum wage proposal as an emergency

measure, Mainers will be assured of a

minimum wage increase with the first

increase slated for October 1 this year.

Maine Economic
Growth Council 
presents Measures 
of Growth 2016 report

Progress highlighted 
in environmental quality, 

lower cost of doing business;
significant challenges noted 

in R&D, education, and 
road conditions

On behalf of the Maine Economic
Growth Council, Co-chairs Senator Andre
Cushing and Steve Von Vogt presented
Measures of Growth 2016 to the
Legislature and Governor Paul LePage on
Tuesday, April 12, 2016. This trusted and
reliable report tracks Maine’s performance
on fundamental economic indicators and
the key leverage points to move us toward
the council’s vision of a high quality of life
for all Maine people. The full report is
available at www.mdf.org/publications.

The report highlights three indicators
that received Gold Stars for exceptional
performance: Cost of Doing Business,
Air Quality, and Water Quality.
Ÿ Maine’s cost of doing business was

9.5% above the U.S. average in
2013, lowest since early 1990s; and,

Ÿ 91% of Maine lakes and 95% of
Maine rivers and streams met the

Continued on Page 5...

April 14, 2016

Maine business owners call on legislature 
to enact increase in Maine’s minimum wage now

Continued on Page 2...

A diverse coalition representing

more than 10,000 individual Maine busi-

ness owners are calling on Maine legisla-

tors to pass a meaningful and reasonable

increase in Maine’s minimum wage to

$10 by 2019 – a 33% raise for hard-

working Maine families – and leave the

Randy Wadleigh (at podium), CEO of Governor’s Restaurant, encouraged legislators to enact an increase in
the minimum wage to $10, without eliminating the long-established tip credit at Wednesday's press confer-
ence. A coalition of Maine businesses is calling on legislators to support an emergency measure that would
implement a reasonable and sustainable increase to Maine’s minimum wage. Also pictured above are Curtis
Picard (left), executive director of the Retail Association of Maine, Peter Gore (right of podium), vice president
of government relations of the Maine State Chamber, and Greg Dugal (far right), president and CEO of the
Maine Restaurant Association and the Maine Innkeepers Association.
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and making good on their word to support a

minimum wage increase now. We are ask-

ing legislators to pass this bill as an emer-

gency before they go home on this week.”  

Maine business owners and citizens

support a minimum wage increase that is

sustainable and reasonable. Additionally,

legislators from both parties believe the

time has come to raise Maine’s minimum

wage while also believing eliminating the

tip credit would be bad for local busi-

nesses – some even going so far as to say

if Maine voters pass the MPA proposal

they will work to reinstate the tip credit in

the next legislative session, despite the

“will of Maine voters.” 

“I believe the responsible approach

our legislators should take is to enact an

increase in the minimum wage to $10,

without eliminating the long-established

tip credit,” said Randy Wadleigh, CEO

of Governor’s Restaurant. “Preserving

the current tip credit is vitally important

to Maine’s restaurant and tourism indus-

try and the thousands of Maine people

who work and make a living in this sec-

tor of our economy.”

The coalition supports a reasonable

increase in Maine’s minimum wage to

$10.00 and is supported by leading busi-

ness organizations such as the Bangor

Convention and Visitors Bureau, the

Lewiston Auburn Metropolitan Chamber

of Commerce, the Maine Energy

Marketers Association, the Maine Grocers

and Food Producers Association, the

Maine Insurance Agents Association, the

Maine Tourism Association, the

Manufacturers Association of Maine, the

Mid-Maine Chamber of Commerce, the

New England Convenience Store and

Energy Marketers Association, the

Portland Regional Chamber of Commerce,

the Ski Maine Association, and the Theatre

Owners of New England. 

“Our coalition supports a meaningful

increase in the minimum wage and wants

to ensure that any increase is sustainable

for the long term,” said Greg Dugal, pres-

ident and CEO of the Maine Restaurant

Association and the Maine Innkeepers

Association. “Maine people want their

legislators to work together to pass a min-

imum wage increase that is reasonable

without creating undue hardships on small

restaurants and family-owned businesses,

and which will preserve current jobs and

promote the hiring of new workers.”

“As we have said all year, our coali-

tion supports a reasonable and sustain-

able increase to Maine’s minimum wage.

Opponents have accused our coalition of

wanting to pass a competing measure

simply to defeat any increase to Maine’s

minimum wage. That is simply not true,”

said Curtis Picard, executive director of

the Retail Association of Maine. “We are

calling on Maine legislators to do the

right thing and immediately pass our min-

imum wage proposal as an emergency

measure for immediate enactment.” 

This proposal would increase the

statewide minimum wage to $8.50 on

October 1 of this year, followed by annu-

al increases to $9.00, $9.50 and $10.00

per hour each October 1. By passing this

as an emergency measure, a minimum

wage increase would be guaranteed and

the citizens of Maine would not be forced

to only choose between a referendum that

would negatively impact Maine or defeat-

ing any increase in the minimum wage.

“Mainers are a hard-working, proud

people who deserve a raise that is sustain-

able for the Maine economy, good for the

workforce, good for Maine families, and

good for Maine businesses,” said Dana

Connors, president of the Maine State

Chamber of Commerce. “The business

community here in Maine is standing up,
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Minimum Wage Increase...
(Continued from Page 1...)

Impact16_14April14_Impact_Template.qxd  4/14/2016  4:09 PM  Page 2



important corporate tax expenditures.

Whereas, committee Democrats voted to

fund the measure through adopting lan-

guage similar to what was found in LD
341, An Act to Prevent Tax Haven Abuse. 

The Maine State Chamber strongly

opposed that bill during the first regular

session in 2015. LD 341 was eventually

defeated in non-concurrence. Like LD

341 (as drafted), LD 1634 would have

established a “black list” of countries,

labeling them as “tax havens,” where

there was a premise that companies locat-

ed there to avoid paying taxes on income

generated. The “blacklisting” of coun-

tries was arbitrary and discriminatory. It

targeted some countries, but not others. 

Maine companies would have been

subjected to tax on income generated in

those countries and Maine income tax as

well, essentially double taxation. Even

though the bill tried to avoid it, it would

have been literally impossible to do. The

U.S. has always adopted what is called

the “arms-length” or “waters-edge”

approach to taxing income. In that situa-

tion, the tax is imposed in the country

where the income is generated. This leg-

islation would have interfered with feder-

al tax treaties already in place and would

have threatened U.S. trade relations. Last

year, in response to a similar proposal,

the embassies of Liechtenstein and

Luxemborg both wrote letters to Taxation

committee members and to the

Legislature urging them to vote against

this legislation. 

If you have any questions, please

contact Linda Caprara by calling (207)

623-4568, ext. 106, or by emailing

lcaprara@mainechamber.org. 

This week, the Maine Senate voted

along party lines, 19-14, against the

motion to recede and concur with the

Maine House on LD 1634, An Act to

Provide Tax Revenue to Offset Transfers to

the Maine Clean Election Fund. Instead,

the Senate insisted upon its previous action

to accept Report B, the Republican report,

which proposed to fund Maine clean elec-

tions using General Fund revenue. This

move effectively defeated the bill.  

On Tuesday, March 8, the Maine

House of Representative voted 77-67 to

engross Report A on LD 1634, which

would have proposed to transfer $3 mil-

lion from the General Fund to the Maine

Clean Election Fund by requiring corpo-

rations that file unitary income tax returns

in Maine to include income from certain

jurisdictions outside the United States in

net income when apportioning income

among tax jurisdictions. The Maine State

Chamber strongly opposed this proposal.   

As you may recall, Maine voters

passed last November the Maine Clean

Election referendum question (55% to

45%) that requires the Taxation commit-

tee to report out a bill, within 45 days of

the effective date of the law, to perma-

nently eliminate $6 million of “corporate

tax expenditures” over the biennium ($3

million per year) to fund clean elections

campaigns. The measure also requires

that the $6 million in business tax expen-

ditures must come from “low perform-

ing” incentives identified by the Office of

Program Evaluation and Government

Accountability (OPEGA). 

Ultimately, Republicans proposed to

require the measure be funded from the

general fund rather than eliminating
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preti.com

W I L L I N G  T O  
T H I N K  D I F F E R E N T L Y

Each year the Maine State 
Chamber of Commerce makes a 
difference in our state through 
its comprehensive programs and 
advocacy.  

Preti Flaherty is proud to 
support their commitment 
and vision.

SAVE AS MUCH AS

OFF THE COST OF CONVERTING YOUR 
BUSINESS TO RELIABLE, CLEAN BURNING 
NATURAL GAS.

$7,500*

Subject to terms and conditions set forth in Summit’s tariff.  The program is for a limited 
time only.   Applicant must qualify as a commercial customer and cannot previously have 
been converted to natural gas or otherwise received natural gas service.  The program 
consists of two separate rebates (“Primary and Supplemental”), and to be eligible for 
any rebate in excess of $1,500, Applicant must complete Summit’s Commercial Rebate 
Request Forms for both rebates.  Applicant must execute a commercial customer 
agreement with Summit for natural gas service by 08/31/2016 and must complete the 
natural gas conversion and begin receiving natural gas from Summit by 12/31/2016.  
Applicant must submit verifiable documentation of the conversion.  The amount of 
the rebates for which Applicant may qualify is subject to terms and conditions and, 
in certain instances, is subject to pre-approval by Summit.  The rebates may only be 
combined with Summit rebates and incentives provided for in Summit’s tariff, and 
cannot be combined with other Summit promotions.  Rebates must be redeemed by 
March 31, 2017.   For full terms and conditions and program information, please visit   
summitnaturalgasmaine.com/2016businessrebate.

EXPERIENCE THE CONVENIENCE, 
RELIABILITY AND LONG-TERM 
SAVINGS OF NATURAL GAS FOR YOUR 
BUSINESS THIS YEAR.  
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Maine clean elections bill defeated 
in non-concurrence 
Maine State Chamber supports Republican proposal

to fund Maine clean elections
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 For A Regional Collaboration  
Wednesday, April 27th
           9am to 11:30am

Cross Insurance Center 
515 Main Street, Bangor 

This event is FREE.  Your  reservation is required.
 Please email adowning@mainechamber.org to reserve your seat.

Speakers Include

. 

Who Should Attend

. 

 For A Regional Collaboration 
  Workforce Development Summit 

 You’re Invited to our 

 Attract.Connect.Retain Maine’s Workforce 

Sponsored by: 

For More Information including  a full list of speakers 
and program, visit www.MaineCareerConnect.org

Tap into Maine’s Professional Pipeline 

Aroostook, Hancock, Penobscot, Piscataquis, and Washington Counties 

Northeastern  
Workforce Development  

Board 
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Measures of Growth...
(Continued from Page 1...)

should be focusing our efforts.
Policymakers find this trusted data and
analysis to be an invaluable tool, and I’m
very pleased to present the report to my
fellow legislators,” said Growth Council
co-chair Senator Andre Cushing. 

The Maine Economic Growth
Council was established by statute in
1993. Council members are jointly
appointed by the Governor, Senate
President, and Speaker of the House, and
represent a broad and diverse cross-sec-
tion of Maine’s key constituencies. 

“Clearly we have a number of chal-
lenges that need our attention, but we also
have many important assets and advan-
tages,” said Growth Council co-chair
Steve Von Vogt, president and CEO of
Maine Marine Composites. “Identifying
our areas of opportunity and maximizing
the return on our investments are essen-
tial to moving our economy forward.” 

The Maine Economic Growth Council
is administered by the Maine Development
Foundation (MDF), a private, non-parti-
san membership organization created in
statute in 1978 that drives sustainable,
long-term economic growth for Maine.

“MDF shares the Council’s vision of a
high quality of life for all Maine people,”

highest water quality standards in
2012, compared to 31% of U.S. lakes
and 46% of U.S. rivers and streams.

Red Flags, highlighting a need for partic-
ular attention, were assigned to Research and
Development Expenditures, Postsecondary
Educational Attainment, Fourth Grade
Reading Scores, Eighth Grade Math Scores,
and Transportation Infrastructure.
Ÿ 35% of Maine eighth graders scored

proficient and above in math in 2015,
down from 40% in 2013;

Ÿ 36% of Maine fourth graders were
reading at proficient and above levels
in 2015; and,

Ÿ According to the latest comprehen-
sive and reliable data, Maine spent
about 1% of its total GDP on R&D.

Three indicators (Employment,
International Exports, and Housing
Affordability) made progress relative to
their benchmarks, eight lost ground, and
nine saw no significant movement.

“The Measures of Growth report
serves to remind us of where we as a state
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added Yellow Light Breen, president and
CEO of the Maine Development
Foundation. “The Measures of Growth
report underscores the importance of the
key issues that are the focus of many of our
efforts. We build this trusted research into
our programs and work in supporting lead-
ers and developing cross-sector partnerships
among for-profit, non-profit, and govern-
ment to drive Maine’s economic growth.”

A video broadcast of the Measures of
Growth announcement is available at
http://www.mdf.org/megc_overview.php.

The Maine Development Foundation
(MDF) is a private, non-partisan member-
ship organization that drives sustainable,
long-term economic growth for Maine.
MDF’s strategic focus is a productive
workforce that is educated, healthy, inno-
vative, and engaged in their community
and the economy. MDF stimulates new
ideas, develops leaders, and provides
common ground for solving problems and
advancing issues by empowering leaders,
strengthening communities, and guiding
public policy with trusted economic
research. Created in statute in 1978, MDF
is a unique and trusted non-profit
501(c)(3) corporation. MDF works
statewide across all sectors. 

At a recent press conference, Yellow Light Breen, president and CEO of the Maine Development Foundation,
underscores the importance of the key issues contained in the Measures of Growth 2016 report, which are
the focus of many of MDF's initiatives and programs. 

Sen. Andre Cushing, co-chair of the Maine Economic
Growth Council, recently presented Measures of Growth
2016 to the Legislature and Governor Paul LePage.

Impact16_14April14_Impact_Template.qxd  4/14/2016  4:09 PM  Page 5



o Do you pay high duty on the
goods/materials you import?

o Do you pay high merchandise pro-
cessing fees (MPF)?

o Do you pay a large amount of bro-
kerage fees to a customs broker?

If you have answered “yes” to any of
the above questions, you may qualify for
the foreign trade zone program. For help
with researching all of the programs’
details or navigating the FTZ process,
please contact one of Maine’s foreign
trade zone coordinators:

Ÿ Auburn: Scott Benson can be reached
by calling (207) 784-0161 or emailing
sbenson@economicgrowth.org.

Ÿ Bangor: Stephen A. Bolduc can be
reached by calling (207) 735-4059 or
emailing steve.bolduc@bangor-
maine.gov.

Ÿ Brunswick: Jeffrey K. Jordan can be
reached by calling (207) 798-6512 or
emailing jeffreyj@mrra.us.

Ÿ Madawaska: Jean Thomas can be
reached by calling (207) 728-3660,
ext. 118.

Ÿ Waterville: Kimberly Lindlof can be
reached by calling (207) 680-7300 or by
emailing Kimberly@midmainecham-
ber.com.

FTZ Spotlight: Waterville’s Central
Maine Growth Council…

Central Maine Growth Council
(CMGC) is a public-private non-profit eco-
nomic development partnership funded by
the municipalities of Waterville, Winslow
and Fairfield as well as local private busi-
nesses that share the goal of a strong,
vibrant region. Together with the City of
Waterville, it has established an extensive
foreign trade zone which encompasses the
counties of Kennebec, southern Somerset,
Waldo, Knox, Lincoln, Sagadahoc,
Androscoggin, and Cumberland. Any busi-
ness located within this area can take advan-
tage of all the benefits of a foreign trade
zone. For more information, please feel free
to contact Central Maine Growth Council
directly by calling (207) 680-7300 or visit-
ing http://www.centralmaine.org/. 
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Foreign trade zone benefits 
could save thousands of dollars

If your business imports/exports
goods, Maine’s foreign trade zones (FTZ)
could save your business thousands of dol-
lars each year – maybe even more. Legally
considered outside of Customs territory
for the purpose of duties, an FTZ is a tool
that companies use to increase their global
competitiveness and play an important role
in providing a level playing field when
investment and production decisions are
made. FTZs have been proven to be a suc-
cessful trade program by consistently cre-
ating and retaining jobs and capital invest-
ment across the United States. FTZs pro-
vide users with the opportunity to lower
costs and boost profits through the follow-
ing three duty savings benefits:

Ÿ Reduce: In many cases duties are
higher for parts than for finished
products. Therefore, many companies
enter a Foreign-Trade Zone in order
to import parts duty-free, assemble a
product and then be required to only
pay the duty on the final product.

Ÿ Eliminate: Customs duties are never
paid on goods that are brought into a
zone and then re-exported or
scrapped. No formal entry with
Customs is filed and the goods never
enter the U.S. stream of commerce.

Ÿ Defer: Since FTZs are outside the
Customs territory of the United States,
goods are not considered to be imported
until they leave the zone and enter the
U.S. stream of commerce. This allows
a company to defer Customs duties until
merchandise leaves the zone instead of
having substantial monies tied up in
inventory Customs duties.

So, how do you know if your business
qualifies to become part of a FTZ?  Here’s
a simple checklist of qualifying questions:  

o Does your business import/export
goods or materials? Or, do you man-
ufacture a value-added product using
imported goods/materials that are
then exported?

o Do you package imported goods with
domestic goods and sell them as a
“kit” or “gift pack?”

Connect with us
daily on these
social media 
platforms!

www.mainechamber.org

@mainechamber

www.facebook.com/
MaineChamber

www.youtube.com/user/
MaineChamber

www.linkedin.com/groups/Maine-
State-Chamber-Commerce-3686793
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GOVERNOR: After final passage
(enactment) the bill is sent to the
governor. The governor has 10
days in which to sign or veto the
bill. If the governor does not sign

the bill and the legislature is still in
session, the bill after 10 days becomes law as if the gov-
ernor signed it. If the legislature has adjourned for the
year the bill does not become law. This is called a
“pocket veto.” If the legislature comes back into special
session, the governor on the fourth day must deliver a
veto message to the chamber of origin or the bill
becomes law.

GENERAL ORDER: When the bill is
reported to the floor it receives its first read-

ing and any committee amendments are adopt-
ed at this time. The committee reports the bill to
the originating body as is, with amendment, with
a divided report, or with a unanimous recom-

mendation of Ought Not to Pass.

S E C O N D
CHAMBER:
The bill goes
through a sim-
ilar process. If

the second cham-
ber amends the bill, it is
returned to the first cham-
ber for a vote on the
changes. It may then be
sent to a conference com-
mittee to work out a com-
promise agreeable to both
chambers. A bill receives
final legislative approval
when it passes both cham-
bers in identical form.

SECOND READING: The next legislative
day the bill is given its second reading and
floor amendments may be offered. When
one chamber has passed the bill to be
engrossed, it is sent to the other body for its

consideration. The House has a consent calen-
dar for unanimous “Ought to Pass” or “Ought to Pass as
Amended” bills which takes the place of First and
Second readings.

REPORTING
BILLS FROM
COMMITTEE:
Comm i t t e e
reports shall

include one of the
following recommendations: 
Ÿ Ought to Pass; 
Ÿ Ought to Pass as

Amended;
Ÿ Ought to Pass in New

Draft; 
Ÿ Ought Not to Pass;
Ÿ Refer to Another

Committee; or,
Ÿ Unanimous Ought

Not to Pass.
With the exception of

Unanimous Ought Not to
Pass, a plurality of the
committee may vote to
make one of the other rec-
ommendations. When this
occurs, a minority report
or reports are required.

BILL DRAFTED: At the legislator's direc-
tion, the Revisor's Office, Office of Policy
and Legal Analysis, and Office of Fiscal and
Program Review staff provides research and
drafting assistance and prepares the bill in
proper technical form.

Participate in democracy...

Maine’s Path of Legislation

IDEA DEVELOPED:  A legislator decides to
sponsor a bill, sometimes at the suggestion of a
constituent, interest group, public official, or the
governor. The legislator may ask other legisla-
tors in either chamber to join as co-sponsors.

BILL INTRODUCED: The legislator gives
the bill to the Clerk of the House or Secretary
of the Senate. The bill is numbered, a sug-
gested committee recommendation is made
and the bill is printed. The bill is placed on

the respective body's calendar.

COMMITTEE
REFERENCE:
The bill is
referred to
one of the
Joint Standing

or Joint Select committees
in the originating branch
and then sent to the other
body for concurrence.

COMMITTEE ACTION: When scheduled
by the chairs, the committee conducts a pub-
lic hearing where it accepts testimony sup-
porting and opposing the proposed legisla-
tion from any interested party. Notices of

public hearings are printed in newspapers with
statewide distribution.

LAW: A bill becomes law 90 days
after the end of the legislative session
in which it was passed. A bill can
become law immediately if the
Legislature, by a two-thirds vote of
each chamber, declares that an emer-

gency exists. An emergency law takes effect on the date
the governor signs it unless otherwise specified in its
text. If a bill is vetoed, it will become law if the
Legislature overrides the veto by a two-thirds vote of
those members present and voting of both chambers.  

Source:  State of Maine’s web site 
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2016 REGIONAL 
BUSINESS BREAKFAST 

MEETINGS
from 7:30 a.m. to 9:00 a.m.

Lewiston/Auburn: Tuesday, April 26 w Hilton Garden Inn

Greater Bangor: Tuesday, May 3 w Husson University

Northern Maine: Wednesday, May 4 w University of  Maine Presque Isle

Greater Portland: Tuesday, May 10 w Anthem Blue Cross & Blue Shield

Maine State Chamber’s annual Regional Business Breakfasts bring “the Chamber to your
region,” enabling us to hear first-hand about the concerns of  each region’s local businesses, as well as
providing an opportunity to present the latest public policy information that employers there need to
know. Space is limited and “first come, first served.” 

Please RSVP to Rita Stoddard by emailing rstoddard@mainechamber.org.
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