
September 29, 2016

The Maine State Chamber of Commerce
(MSCC) and the Maine Development
Foundation (MDF) released “Maine’s Labor
Shortage: New Mainers and Diversity” at a
press conference on Thursday, September
22, 2016. The report is the most recent edi-
tion of the organizations’ “Making Maine
Work” workforce series.

“An available and skilled workforce is
a key factor in our economic success and a
priority for our two organizations,” said
Dana Connors, president of the Maine
State Chamber of Commerce. “We hear
from employers across the state and
throughout the economy about the difficul-

ties they face in finding enough workers
with the skills and education they require.
Part of the solution is to help every Mainer
participate in the workforce to his or her
highest potential. But with our demograph-
ics, we also need to look beyond our bor-
ders to bolster our population, our work-
force, and our economy. It is estimated that
new immigrants and their children are
expected to account for 83% of the growth
in the U.S. workforce from 2000 to 2050.
We need to be part of this equation.”

In 2014, “Making Maine Work:
Growing Maine’s Workforce” outlined

Maine State Chamber
and Educate Maine
release policy brief 
on strategies 
to ensure college 
and career readiness

Ensuring college and career
readiness for all Maine 

students will improve their
future opportunities and

strengthen Maine’s economy

On Tuesday, September 27, the
Maine State Chamber of Commerce and
Educate Maine released a policy brief
today outlining seven strategies (including
15 actions) to ensure college and career
readiness for all Maine students beginning
in early childhood. The “College and
Career Readiness for Maine” brief is the
second in a series of policy briefs
designed to achieve the goals laid out in
Educate Maine’s “Education Indicators
for Maine 2015” report. 

The goal of the seven strategies and
15 actions in “College and Career
Readiness for Maine” is to ensure all
Maine students are in a strong position to
succeed throughout the education pipeline,
better enabling them to graduate from high
school on time, with proficiency in key
subject areas, so they are well-prepared
for post-secondary education and the

Maine State Chamber and Maine Development
Foundation release “Maine’s Labor Shortage:
New Mainers and Diversity”

Report explores importance of in-migration and diversity
in growing Maine’s workforce and economy

Continued on Page 6... Continued on Page 4...
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Chairman of the Board of Directors:  
Melinda Poore

President:  Dana F. Connors

Information in this newsletter is intended to provide
guidance, not legal advice.  Since exact language and
definitions of key terms are critical to understanding the
requirements of legislation, rules or laws, we encourage
you to read each carefully.  Articles and information
contained in this newsletter may be reprinted with attri-
bution given to:  Maine State Chamber of Commerce.
Please address comments to Melanie Baillargeon,
director of communications.  Information about the
Maine State Chamber of Commerce may also be
viewed on the Internet at: www.mainechamber.org.  Our
email address is news@mainechamber.org.

About the Maine State Chamber of
Commerce:  Since 1889, the Maine State Chamber
has been fighting to lower your cost of doing business.
Through our Grassroots Action Network and OneVoice
program, we work with a network of approximately 5,000
companies statewide who see the value in such a service
and provide the financial support that keeps our access,
advocacy, and assistance efforts going strong.  As
Maine's Chamber, we make sure that the business envi-
ronment of the state continues to thrive.  The Maine State
Chamber of Commerce advocates on behalf of their inter-
ests before the legislature and regulatory agencies and
through conferences, seminars, and affiliated programs.  

A message from the president...

“State ballot question 2 tax
increase is the wrong solution
for Maine…”

by Dana Connors

With Labor Day behind us and summer a fading memory, our attention is now
focused on the upcoming elections, specifically several citizen’s initiatives that
have the potential to negatively impact Maine’s economy.  As you will see if you
tune in to our Bottom Line television show this month, Question 2 is deeply flawed
from an education standpoint and would be detrimental to Maine’s economy.

Maine business and education leaders are part of a growing statewide coali-
tion opposing Question 2 on Maine’s November ballot. At a recent press confer-
ence, we outlined our reasons for opposing the referendum question. While we
and our coalition partners believe all Maine public schools need to be adequately
funded, we strongly believe Question 2 is the wrong solution for increasing K-12
public education funding in Maine. This proposal would create more unfair fund-
ing disbursement and be detrimental to our state’s economy.

The tax increase proposed in Question 2 seeks to raise more than $157 mil-
lion in taxes, and would make Maine the second-highest marginal tax rate state
in the country, with a rate over 10 percent. Two-thirds of the taxpayers targeted
by this proposal are community-based small and family business owners, the
backbone of Maine’s economy. Additionally, none of the new money raised could
be spent on fixing school buildings, buying technology, or providing materials for
students. The law would also create more unfair funding distributions for Maine
schools and towns, as more than one third of the state’s local school districts
would receive zero additional dollars raised from this new tax. 

Passage of the question would also make it much more difficult for Maine to
attract new investments, professionals, entrepreneurs and other job creators to
our state; outside investors would be likely to remove their investments from
Maine. Quite simply, it is bad tax policy, especially for a fragile economy that is
still working hard to recover and grow.

Former commissioner of the Maine Department of Education, Jim Rier,
noted that “from an education standpoint, Question 2 is flawed on many levels.”
You see, if passed, towns like Cape Elizabeth and Falmouth would get millions,
while rural areas would see no benefit at all. In fact, those towns would find it
even more challenging to recruit teachers to their districts. Question 2 also usurps
local control, as it does not allow local school boards to spend the additional funds
as they deem appropriate. “Maine can, and must, find a better way to give all our
students the education opportunities and experience they deserve,” he said during
last week’s press conference on this issue.

Additionally, the implications of Question 2 leave a lot of unknowns. The
funding source would be based on an unreliable source of revenue as incomes
fluctuate from year to year. And, disbursement is ultimately left in the Maine
Legislature’s hands. The question offers no guarantees - except a tax increase -
and is, for many reasons, the wrong solution for Maine. 
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µ COMPANY  INFORMATION µ
Company Name __________________________________________________
Address________________________ City, State, Zip_________________
Phone (______)__________________ Email_________________________

µ ATTENDANCE  PACKAGES µ
o Individual Attendee(s): $75 / person o Table of 8: $575/table

Cancellations must be received in writing prior to Monday, October 17.

1 _____________________________________________________________
2 _____________________________________________________________
3 _____________________________________________________________
4 _____________________________________________________________
5 _____________________________________________________________
6 _____________________________________________________________
7 _____________________________________________________________
8 _____________________________________________________________

µ PAYMENT  OPTIONS µ
o TO PAY BY CREDIT CARD:

Please register electronically by visiting http://events.mainechamber.org.
o TO PAY BY CHECK:  Submit your check (made payable to the Maine State 

Chamber of Commerce) and this completed registration form by mail to Rita Stoddard
at 125 Community Dr., Suite 101, Augusta, Maine 04330.

REGISTER TODAY!
Join us for a remarkable
evening and discussion
with our five honorees.

For more information, please call
(207) 623-4568, ext. 101, or email
rstoddard@mainechamber.org.

For information about REMAINING
SPONSORSHIP OPPORTUNITIES,
please contact Melody Rousseau by
calling (207) 623-4568, ext. 102, or

emailing melodyr@mainechamber.org.

4:30 p.m.
Registration opens

Taste of Maine Reception

6:00 p.m.   Dinner 

7:00 p.m.
Program begins

µ AGENDA µ
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OPEGA review continues
The Legislature’s Government Oversight Committee (GOC) met on Thursday,

September 16 to revisit the open recommendations from the Office of Program
Evaluation and Government Accountability’s (OPEGA) 2006 report on economic devel-
opment programs in Maine and OPEGA’s recommendations for tax expenditure review
classifications and schedule as required by 3 MRSA section 998-3, among other items. 

At its last meeting, GOC members agreed that the Maine Economic Growth Council
should develop an economic development strategy for Maine and that the council should
work with the Maine Development Foundation (MDF) to accomplish the task. OPEGA
presented examples of other states with statutory requirements for an economic devel-
opment strategy and how their plans are developed. It is estimated that to accomplish this
task additional resources of $300,000 to $400,000 may be needed. OPEGA and MDF
will continue to work to develop language and present it at the next meeting. 

OPEGA also reported that the Joint Standing Committee on Taxation met in July
to review the tax expenditures related to the “necessities of life,” and that the com-
mittee recommended no changes be made at this point in time. Tax expenditures relat-
ed to the “necessities of life” include grocery staples, prescription drugs, prosthetic
devices, fuels for cooking and heating homes, rental charges for living quarters in
nursing homes and hospitals, meals served to those patients as well, funeral services,
diabetic services, water used in private residences, positive airway and pressure
equipment, and rental charges for continuous residences for more than 28 days. 

The next GOC meeting is scheduled for October 6, 2016, at 9:30 a.m. For more
information, please contact Linda Caprara by calling (207) 623-4568, ext. 106, or
by emailing lcaprara@mainechamber.org. 

College/Career Readiness...
(Continued from Page 1...)

workforce. This particularly pertains to
Maine students from low-income families,
who are less likely than their higher-
income peers to be proficient in math and
reading, and are also less likely to gradu-
ate from high school or go on to college. 

“The targeted and smart investments
we recommend, which aim to support all
of Maine’s schoolchildren, are among the
most promising ways to secure Maine’s
economic future,” said Maine State
Chamber of Commerce President Dana
Connors. “We are confident the strate-
gies and actions outlined in this policy
brief will serve to better prepare our
youth for success, thus improving not
only their future work opportunities, but
helping to grow and strengthen Maine’s
businesses and economy.”

“Full, statewide implementation of
the college and career readiness strategies
outlined in our policy brief will improve

outcomes for all of Maine’s learners −
beginning in early childhood, and contin-
uing through the highest levels of educa-
tion and beyond,” said Ed Cervone, exec-
utive director of Educate Maine. “These
strategies and actions will lead to a
stronger Maine workforce and economy,
and our state’s employers will be in a bet-
ter position to meet the economic
demands of the future.” 

The seven strategies identified in the
report are 1) investing in early childhood
education, 2) adopting student-centered
learning practices, 3) raising aspirations to
pursue some form of post-secondary edu-
cation, 4) providing summer and after-
school programs, 5) completing the imple-
mentation of proficiency system-wide, 6)
reducing absenteeism, and 7) funding tar-
geted needs. The 15 actions under those
strategies are a focused list of best prac-
tices that will help achieve these goals.

The “College and Career Readiness for
Maine” policy brief can be found online at
www.mainestatechamber.org/College&Car
eerReadiness. For more information on

Educate Maine’s “Education Indicators for
Maine 2015” report, please go to www.edu-
catemaine.org. 

About the Maine State Chamber of Commerce…
As the state’s most influential business

advocate, the Maine State Chamber of
Commerce works to ensure a business climate
in which Maine State Chamber members,
large and small, can compete successfully in
the local, regional, national, and world mar-
ketplaces. As The Voice of Maine Business,
the Maine State Chamber of Commerce
proudly represents a network of 5,000 busi-
nesses of all sectors, sizes, and regions. It
advocates on their behalf daily before the
Legislature, state departments, and various
levels of state government. 

About Educate Maine …
Educate Maine is a business-led educa-

tion advocacy organization whose mission is
to champion college and career readiness and
to increase the education attainment of all
Maine people. All Maine students should
graduate from high school prepared to succeed
in post-secondary education and in the work-
place and the number of Maine people with a
college degree, a post-secondary certificate,
or a professional credential must increase to
meet the demands of the economy.

Meetings, Receptions,
Conferences, Banquets

and more!

The Augusta Civic Center is within an hour
and a half drive for more than 75% of
Maine's population and is conveniently
located immediately off I-95.   We are a
full service facility with a 25,000 square
foot auditorium, 23 flexible meeting
rooms, including 2 ballrooms, and a full
kitchen and food service staff on site.  With
over 42 years experience in conventions,
trade shows, conferences and banquets, we
stand ready to serve you!

Augusta Civic Center
Community Dr., Augusta, ME 04330

For information, please call 
(207) 626-2405 or visit us at
www.augustaciviccenter.org
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Small Employer Category (15 - 49
U.S. Employees):
Ÿ Albin, Randall & Bennett, CPAs,

Portland;
Ÿ Bangor Federal Credit Union, Bangor;
Ÿ Casco Systems, Cumberland Center;
Ÿ CedarWorks, Rockport;
Ÿ ETTI, Lisbon Falls;
Ÿ Hersey EyeCare, Winterport;
Ÿ Holden Agency Insurance, Portland;
Ÿ Kennebec Federal Savings, Waterville;
Ÿ Landry/French Construction Co.,

Scarborough;
Ÿ Milestone Foundation, Inc., Portland;
Ÿ MPX, Portland;
Ÿ Oxford County Mental Health

Services, Rumford;
Ÿ Sage Data Security LLC, Portland;
Ÿ SFX AMERICA, Portland;
Ÿ TruChoice Federal Credit Union,

Portland;
Ÿ TrueLine Publishing, Portland;
Ÿ Virtual Managed Solutions, LLC,

Caribou; and,
Ÿ Workgroup Technology Partners,

Inc., Westbrook.

2016

09/29/2016  III  Impact III  5For the most current information, visit www.mainechamber.org

SUSTAINABLE 
BUSINESS: 
POWERED BY 
MAINE GREEN 
POWER

Purchase Maine-made renewable 
energy for your business by 
calling 855.234.0188 or emailing 
info@megreenpower.com.

MEGREENPOWER.COM

Medium Employer Category
(50 - 249 U.S. Employees):
Ÿ Allagash Brewing Company,

Portland;
Ÿ Allen Insurance and Financial,

Camden;
Ÿ Apothecary by Design, LLC,

Portland;
Ÿ Bath Savings Institution, Bath;
Ÿ Bernstein Shur, Portland;
Ÿ BlueTarp Financial, Portland;
Ÿ CashStar, Inc., Portland;
Ÿ CES, Inc., Brewer;
Ÿ Certify, Inc., Portland;
Ÿ Community Care, Bangor;
Ÿ Connectivity Point, Auburn;
Ÿ Dahl Chase Diagnostic Services,

Bangor;
Ÿ Damariscotta Bank & Trust,

Damariscotta;
Ÿ Day One, South Portland;
Ÿ DSCI, South Portland;
Ÿ Evergreen Credit Union, Portland;

Continued on Page 8...

Best Places to Work in Maine awards banquet 
on October 4 recognizes finalists and 
names winners in three categories

The Maine State Council of the Society for Human Resources Management (MESHRM)
recently announced the finalists in the 11th annual “Best Places to Work in Maine” program.
The 2016 Best Places to Work in Maine list recognizes companies that have established and
consistently fostered outstanding workplace environments. In June, the program manager,
Best Companies Group, gathered information from all nominees including; employee bene-
fits, workplace policies and employee responses to a comprehensive satisfaction survey. This
data is used to determine one winner in each business category. 

The program is part of a long-term initiative to encourage growth and excellence
throughout all Maine companies. 

All participating companies receive an “Employee Feedback Report” in an effort to
help Maine businesses improve their scores. The report summarizes employee engagement,
satisfaction data and includes the transcript of employees’ written comments. The report is
used by many organizations to make significant improvements in their workplace culture.

The top 10 winners from each category will be revealed in ranked order at an
awards banquet on October 4 and will receive a feature story in Mainebiz. The 2016
Best Places to Work in Maine arranged alphabetically are: 
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two broad strategies. The first focused on
increasing workforce participation among
Maine’s existing population, including
disengaged youth, veterans, older work-
ers, and people with disabilities. The
other strategy focused on improving our
net migration, a topic that is further
explored in this current report.

Today, Maine’s Labor Shortage: New
Mainers and Diversity examines our current
demographic challenges and the impact on
our workforce and economy. With an aging
and predominantly white population,
Maine’s workforce is projected to decline in
the years ahead, as aging workers reach
retirement and too few young workers are
available to replace them. Improving our
net migration and adding greater diversity
to our population can bring more workers,
skills, education, innovative spirit, entre-
preneurial capacity, and global connections
into Maine’s economy.

“In the global struggle for skilled and
educated workers, Maine has the dual chal-
lenge of an aging population that lacks the
diversity that is a key driver of population
growth,” said MDF President and CEO
Yellow Light Breen. “Many other areas
with demographic challenges have put pro-
grams and initiatives in place to address
them. This gives us a number of best prac-
tices to choose from, but also highlights the
urgency to act. We need more people con-
tributing to our economy to their maximum
potential to move forward.”

The report also highlights a number of
existing programs in Maine and else-
where, and offers recommendations in the
areas of statewide consensus and leader-
ship, integration and coordination of
efforts, and evaluation of specific pro-
grams and policies, that can help maxi-
mize the contributions of new Mainers and
make Maine a more attractive destination
for the others we will need to attract.

Funding for the report was provided
by the Maine Community Foundation.
The full document can be accessed online
at http://www.mainechamber.org/mak-
ingmainework.php. 

About the Making Maine Work Series…
Making Maine Work: Critical Investments

Continued on Page 7...
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Why the Maine State Chamber and 
Workers' Compensation Self-Insurance?

w Gain control and stability over your workers' compensation program;
w Customized loss prevention and aggressive claims management programs;
w Active representation and participation in the legislative process;
w Long-term approach to minimize costs and maximize benefits and services;
w Competitive pricing with opportunity for refunds; and,
w Preferred candidates: Minimum $10,000 premium and Modification

Factor under 1.25.

CONTACT US TODAy!
Joseph Edwards, Fund Administrator Wm. Jefferson "Jeff" Lewis
Maine Chamber Group Trust Cross Insurance TPA, Inc.
1015 Main Street 60 Pineland Drive, Suite 130
Readfield, Maine 04355 New Gloucester, Maine 04260
(207) 685-3756 (800) 698-3267, ext. 1012                                                                                         

E-mail: wlewis@crossagency.com

C.E.S., Inc.
C.M. Almy & Son, Inc.
Cherryfield Foods
Community Health &

Counseling
Everett J. Prescott Inc.
Farley & Son / Hoboken

Gardens
Ferraiolo Construction
Gagne & Son

Genest Concrete Works,
Inc.

H.E. Callahan
Construction

James W. Sewall Co.
LCL Associates
Northeast Airmotive
Norris, Inc.
Paris Farmers Union
Pathways Inc.
Phillips-Strickland House

S.W. Cole Engineering,
Inc.

Seacoast Scaffold &
Equipment Corp.

Spurwink, Inc.
Sweetser
The Sheridan

Corporation
The Sun Journal
The Thaxter Co.
W. S. Emerson Co., Inc.

Maine Chamber Group Trust Members

The long-term workers' comp solution

Experience l Integrity l Dedication l Success

Immigration Report...
(Continued from Page 1...)
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for the Maine Economy is a comprehensive
action plan for improving productivity, growing
the economy, and providing a higher quality of
life for all Maine people. Released in July 2010,
the original report and recommendations were
the result of a joint effort between the Maine
State Chamber of Commerce and the Maine
Development Foundation. It explored the invest-
ments needed to grow the economy and the fac-
tors that influence those decisions. 

Subsequent editions have provided in-depth
looks at various issues that affect Maine’s econ-
omy – “The Role of Maine’s Public University
System,” released in December 2010, and
“Investment in Young Children– Real Economic
Development,” release in January 2012. Two
additional reports – “Growing Maine’s
Workforce” (released in 2013) and “Preparing
Maine’s Workforce” (released in 2014) –
detailed the challenges and opportunities regard-
ing the quantity and quality of Maine’s work-
force, as well as offering recommendations for
meeting the benchmarks set out in each report.

Along with Making Maine Work, MDF
published two background reports: Maine’s
Investment Imperative II: Unleashing the
Potential, an in-depth review of more than
100 reports and recommendations on key
issues influencing investments in Maine, and
the results of the Investment Imperative Survey
with 1,000 Maine Businesses.

About the Maine State Chamber…
As the state’s most influential business advo-

cate, the Maine State Chamber of Commerce works
to ensure a business climate in which Maine State
Chamber members, large and small, can compete
successfully in the local, regional, national, and world
marketplaces. As The Voice of Maine Business, the
Maine State Chamber of Commerce proudly repre-
sents a network of 5,000 businesses of all sectors,
sizes, and regions. It advocates on their behalf daily
before the Legislature, state departments, and vari-
ous levels of state government. 

About the Maine Development Foundation…
The Maine Development Foundation is a pri-

vate, non-partisan membership organization that dri-
ves sustainable, long-term economic growth for the
State of Maine. MDF’s strategic focus is a productive
workforce. We believe that a productive worker is one
that is educated, healthy, innovative, and engaged in
their community and the economy. MDF stimulates
new ideas, develops leaders, and provides common
ground for solving problems and advancing issues by
empowering leaders; strengthening communities;
and, guiding public policy with trusted economic
research. Created in statute in 1978, MDF is a unique
and trusted non-profit501(c)(3) corporation. MDF
works statewide across all sectors.
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A proud supporter of
the Maine State

Chamber of
Commerce

Central Maine & Quebec Railway
700 Main Street, Suite 3
Bangor, Maine 04401
Phone: 207.848.4200 Fax: 207.848.4232
www.cmqrailway.com

Immigration Report...
(Continued from Page 6...)
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That’s because here in Maine, you have MEMIC.  
Our signature safety and claims programs are a 

proven formula in helping thousands of employers 
manage the cost of their workers’ compensation. 

Let us help you avoid injuries in the �rst place and 
contain costs when an injury does occur. 

To discover all the reasons to choose MEMIC,  
visit www.memic.com/themainechoice.

WORKERS’
CHOOSING A

COMPANY IS EASY
COMPENSATION

Ÿ Finance Authority of Maine, Augusta;
Ÿ Good Shepherd Food Bank, Auburn;
Ÿ GreenPages Inc, Kittery;
Ÿ INFINITY Federal Credit Union,

Westbrook;
Ÿ Kleinschmidt Associates, Pittsfield;
Ÿ PCH Media, Portland;
Ÿ Maine Credit Union League and

Synergent, Westbrook;
Ÿ Maine State Credit Union, Augusta;
Ÿ Moody’s Co-worker Owned, Inc.,

Gorham;
Ÿ Norris Inc., South Portland;
Ÿ Patriot Subaru, Saco;
Ÿ PeoplesChoice Credit Union, Saco;
Ÿ ReVision Energy, Portland and

Liberty;
Ÿ SeniorsPlus, Lewiston;
Ÿ SymQuest, Westbrook and Lewiston;
Ÿ Systems Engineering, Inc., Portland;
Ÿ The Nonantum Resort,

Kennebunkport;
Ÿ Town & Country FCU, South

Portland;

Best Places to Work...
(Continued from Page 5...)

Ÿ Winxnet, Portland; and,
Ÿ York County Federal Credit Union,

Sanford.

Large Employer Category
(250 Or More U.S. Employees):
Ÿ Androscoggin Home Care and

Hospice, Lewiston;
Ÿ athenahealth, Inc., Belfast;
Ÿ Bangor Savings Bank, Bangor;
Ÿ Consigli Construction Co., Inc.,

Portland;
Ÿ Darling’s, Brewer;
Ÿ Diversified Communications,

Portland;
Ÿ Edward Jones, 46 locations in

Maine;
Ÿ Geiger, Lewiston;
Ÿ Hancock Lumber Co., Casco;
Ÿ Huber Engineered Woods LLC,

Easton;
Ÿ IDEXX Laboratories, Inc.,

Westbrook;
Ÿ Inland Hospital, Waterville;
Ÿ InterMed P.A., South Portland;
Ÿ Machias Savings Bank, Machias;
Ÿ New Balance Athletics, Inc,

Norridgewock;

Ÿ Norway Savings Bank, Portland;
Ÿ Redington-Fairview General

Hospital, Skowhegan;
Ÿ Sebasticook Valley Health,

Pittsfield;
Ÿ T-Mobile, Oakland;
Ÿ TD Bank, America’s Most

Convenient Bank, Portland,
Falmouth and Lewiston; and,

Ÿ Tyler Technologies, Inc., Yarmouth.

Endorsing partners of this program
include the Maine State Chamber of
Commerce, the Maine Department of
Labor, the Department of Economic and
Community Development, the Maine HR
Convention, and Mainebiz. 

Sponsors include KMA Consulting,
MEMIC, Heart at Work Associates, Pro
Search, Allagash Brewing Company and
Human Resources Association of
Southern Maine. The 2016 premier spon-
sor is JobsinME.com.

For more information, please visit
BestPlacestoWorkInME.com, or contact
Angie Helton by calling (207) 653-0365
or by emailing nema@maine.rr.com. 
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Paige Marcello of East Waterboro…

Bonney Eagle High School graduate
Paige Marcello has faced academic chal-
lenges with vigor and incredible self-
motivation. Her strength and character is
what truly distinguishes her from her
peers. She is kind, friendly, honest, trust-
worthy, and strong. Marcello is heading
to the University of Southern Maine in
the fall to pursue a degree in teaching.

Cara Mia of Brunswick…

Cara Mia is now a non-traditional stu-
dent attending the University of Maine at
Augusta and studying business administra-
tion. A resident of Brunswick, she is cur-

rently working towards completing her
final year of her Bachelor of Science
degree. Cara has a passion to help others,
most specifically to be a great role model
for her young nieces and teach them that if
you work hard and are a dedicated student,
you can achieve all you goals, no matter
your circumstances. She feels that continu-
ing her education isn’t just about being in a
higher income bracket—it’s a passion. She
knows she can achieve her goals and is so
appreciative of the support this scholarship
will provide in helping her get there.

Connor Osborne of Augusta…

Cony High School graduate Connor
Osborne plans to attend Southern Maine
Community College this fall to pursue his
dream of becoming a fire fighter. Connor
said that through JMG he learned about
caring for those who can’t care for them-
selves, and how rewarding it is to work
with people who are passionate about
helping others. Those close to him
describe him as a model citizen, saying,
“There are few students as dedicated as
this young man to his career goals to serve
as a fire fighter. Nor will you find a
young man with a more stellar character.”

Shana Paradis of Frenchville…

Wisdom High School graduate Shana
Paradis is a student we would hope to
retain in Maine after she graduates from
college. Shana has an impressive GPA
and has already researched educational
steps she needs to take as well as job shad-
owing and career interviews in pursuit of
her career in the radiography field. She is
described by her peers as a quiet leader
who is highly organized and community
minded. We know nothing will hold her
back as she plans to attend the Eastern
Maine Community College this fall.
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Maine State Chamber awards 
four scholarships to 2016 graduates

Recently, the Maine State Chamber of Commerce awarded its 2016 scholarships to
recipients from across the state. For 21 years, the Maine State Chamber has provided
scholarships to assist high school graduates, as well as non-traditional students, with their
higher education tuitions and fees through the proceeds of its annual golf tournament,
Scramble for Scholars. This year, the Maine State Chamber awarded two scholarships to
Maine students who plan to pursue a career in a business-related field, one of those made
possible through the generosity of Charter Communications and its “exclusive-level”
sponsorship at the golf tournament. In addition, two scholarships were presented to par-
ticipants in the Class of 2015-2016 Jobs for Maine’s Graduates (JMG) program, as well
as one scholarship to a “non-traditional” student. The Maine State Chamber’s scholar-
ship donations to state high schools currently total approximately $141,000. 

For more information, please contact Amy Downing by calling (207) 623-4568,
ext. 104, or by emailing adowning@mainechamber.org. 

For any employer 
of any size 

anywhere in the state
InternHelpME.com is a

FREE online system that
connects in-state employers
with Maine students for
year-round internship
opportunities.

For more information,
call (888) 340-9990, ext.

109, or visit
www.InternHelpME.com

A program managed by the
Maine State Chamber
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SCRAMBLE FOR SCHOLARS 2016

THANK YOU TO
OUR TOURNAMENT
SPONSORS
Exclusive Sponsor:

Charter Communications
Fairway Shirt Sponsor:

Reed & Reed
Ace Sponsors: Anthem Blue Cross
and Blue Shield (Park Blanket);

Walmart (Golf Ball)
Eagle Sponsors:

Casella Waste Systems, Inc. (Cart);
Central Maine Power Company

(Towel); Procter & Gamble-Tambrands 
(Water Bottle)

Birdie Sponsors:
Poland Spring Water Company

(Breakfast); Unitil Corp. (Luncheon)
Tote Bag Sponsor:  Samoset Resort

Welcome Reception Sponsor:  
Burns & McDonnell

Scholarship Board Sponsor:
Bangor Savings Bank

Longest Drive Sponsor:  Serlin Haley, LLP
Par Sponsors:  AAA-Northern New England;
AT&T; Bowman Constructors; CIANBRO;
Norman, Hanson & DeTroy, LLC; Sargent
Corporation; Volk Packaging Corporation;
Waste Management Disposal Services of Maine

Putting Green Sponsor: 
GAC Chemical Corporation

Print Sponsor:  First Choice Printing
Special Events Sponsors: Bernstein Shur
(Hole in One); Vanasse Hangen Brustlin, Inc.
(Raffle); Woodard & Curran Inc. (Closest to Pin)
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Scholarship Fund Donations: Bank of America;
MaineHealth; Maine Maritime Academy; Maine
Workers' Compensation Residual Market Pool;
Northeast Bank; The Sheridan Corporation;
University of New England
Goody Bag Donations: Androscoggin Bank;
Canteen Service Co.; Dairy Queen of Auburn;
FairPoint Communications; Frito Lay; General Mills;
Hannaford Supermarkets; Kellogg's; New Balance
Athletics, Inc.; Northeast Delta Dental;  Oxford
Casino; Pepsi Beverage Company; Poland Spring
Water Co.; Pride Manufacturing Company, LLC;
Sam’s Club; Shaw’s Rockland; The Shipyard
Brewing Company; Vanasse Hangen Brustlin, Inc.
Raffle & Auction Sponsors: AAA-Northern New
England; Androscoggin Bank; Bangor Savings Bank;
Charlie Ault and WBLM; Dairy Queen of Auburn;
Eaton Peabody; FairPoint Communications; Gracie
Theatre at Husson University; Gritty McDuff's Brewing
Company; Hampton Inn & Suites –
Rockland/Thomaston; Holiday Inn By The Bay; Hoyle,
Tanner & Associates, Inc.; L.L. Bean, Inc.; Littler
Mendelson, P.C.; Machias Savings Bank; Maine Huts
& Trails; Marden’s; Maritimes & Northeast Pipeline;
New Balance Athletics, Inc.; Northeast Delta Dental;
Northeast Bank; Northern New England Passenger
Rail Authority; Oxford Networks; Oxford Casino;
Poland Spring Resort; Portland Harbor Hotel; Portland
Regency Hotel and Spa; Pride Manufacturing
Company, LLC; Residence Inn Bangor; Jeff Romano
and Maria Fuentes; Saltwater Grill; Samoset Resort;
Schooner Heron; Sea Bags; Sebasco Harbor Resort
LLC; Sterling Rope Co. Inc.; Sunday River; T.D. Bank;
The Senator Inn & Spa; The Shipyard Brewing
Company; Unitil Corp.; United Insurance; University of
Maine; Woodard & Curran Inc.
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WINNER’S CIRCLE

First Place – Low Gross:
Jack Parker, Paul Spillane, 

Bill Alfond, and Justin Alfond

Second Place – Low Gross:
Craig Dagan, Chris Haley,

June Parent, and Carolyn Brodsky

First Place – Low Net:
Jeff McGown, Steve Cates,

Geoff Hart, and Patrick Hopkins

Second Place – Low Net:
Peter Connell, Tim Walton,

Jon Courtney, and Tom Winsor

Women’s Longest Drive:
Kris Ossenfort

Men’s Longest Drive:
James Cote

Closest to the Pin (Hole #11):
Tom Wihson (1 foot, 8 inches)
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From Portland to Presque Isle, WorkHealth, LLC 
partners with employers to offer coordinated 

occupational health services that are timely and 
accessible to meet the needs of your company.

1-844-975-4584
www.workhealthllc.org

email: workhealth@emhs.org

• Assessment and treatment of  
work-related injuries and illnesses

• Physical exams  
(including DOT, pre-employment and specialty)

• Testing services 
- Breath alcohol 
- Spirometry (lung function) 
- Urine drug 
- Industrial audiometry

• On-site ergonomic evaluations
• Respirator fitness evaluations
• Medical surveillance
• On-site medical/nursing services
• Consultations and second opinions
• Return to work evaluations
• Fitness for duty evaluations
• OSHA compliance evaluations

Most Requested Services

Howard Jones, MD  –  
Medical Director
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Learn the ropes of 
alternative investing with 

a Self-Directed IRA!

KINGDOM
TRUST

Register at 
KingdomTrust.com/RSVP

Thursday 10.27.16
Bruno’s Restaurant

33 Allen Ave Portland, ME

8:30 am: coee/mu�ns
9 am-12 pm: ALT sessions
12-1 pm: sponsored lunch

attorneys 
RE agents
developers 
businesses 

professionals 
investors 

CPAs
advisors

Learning opportunities for 

09/29/2016  III  Impact III  13For the most current information, visit www.mainechamber.org

Building a strong business case 
for hiring a qualified person 
with a disability

Reflecting the important role disabili-
ty plays in workforce diversity, this year’s
National Disability Employment
Awareness Month (NDEAM) theme is
“#InclusionWorks.” Observed each
October, NDEAM celebrates the contribu-
tions of workers with disabilities and edu-
cates about the value of a diverse work-
force inclusive of their skills and talents.

Hiring a qualified person with a dis-
ability brings greater benefits beyond just
filling an open job. There’s a solid busi-
ness case, too.

REASON #1:
Return on Investment…

Businesses that employ people with
disabilities turn social issues into business
opportunities. These opportunities trans-
late into lower costs, higher revenues and
increased profits.

Ÿ Increase revenues:

§ Access new markets; and,

§ Improve productivity through
innovative and effective ways of
doing business.

Ÿ Reduce costs:

§ Reduce hiring and training costs;

§ Increase retention; and,

§ Reduce costs associated with
conflict and litigation.

Ÿ Enhance shareholder value:

§ Capitalize on opportunities to
meet business goals.

REASON #2:
Marketing…

Customers with disabilities and their
families, friends and associates represent
a trillion-dollar market segment. They,
like other market segments, purchase
products and services from companies
that best meet their needs. A large num-
ber of Americans also say they prefer to

patronize businesses that hire people with
disabilities. Increase your opportunity to
gain a lasting customer base.

Ÿ Capitalize on new market 
opportunities:

§ Mirror the market to attract a
wider customer base; and,

§ Increase your market share.

Ÿ Develop new products and services:

§ Respond to marketplace needs;

§ Lead your market; and,

§ Increase profitability.

REASON #3:
Innovation…

Innovation is the key to your busi-
ness’ success. Employees with disabilities
bring unique experiences and understand-
ing that transforms a workplace and
enhances products and services. As part
of your team, employees with disabilities
help build your business and can lead
your company in to the future.

Ÿ Workplace innovation:

§ Create more efficient and effec-
tive business processes;

§ Develop and implement manage-
ment strategies to attract and
retain qualified talent; and,

§ Use technology in new ways to
increase productivity;

Ÿ Products and service innovation:

§ Stimulate new products and ser-
vice development through disabil-
ity-inclusive diverse teams; and,

§ Customize products and services
to increase profitability.

Ÿ Define the Future

§ Foster the development of next-
generation products and services.

Taking the Next Step…
If you have questions or concerns that

you feel might be holding you back from
hiring someone with a disability, we want
to help! Please contact the Maine Business
Leadership Network (MEBLN) by calling
(207) 623-4568, ext. 104, or by emailing
adowning@mainechamber.org, and we’ll
put you in contact with another business
who has overcome similar concerns.

The Maine Business Leadership
Network is an affiliate of the Maine State
Chamber of Commerce. It is a statewide,
employer-driven program designed for
business leaders to promote hiring practices
that enable qualified people with disabilities
to enter and succeed in the workplace. For
more information about the MEBLN or
how your business can get involved, please
visit www.mainebln.org. 
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CASELLA, 
YOUR MAINE 
RESOURCE
We o�er sustainable programs to our customers that not only provide sound 
economic and environmental return but also build jobs and careers. We view waste 
as a valuable resource as well as an opportunity for positive change.

Learn how we’re giving resources new life at casella.com and  fb.com/ZeroSort 
or call us at 1-800-CASELLA. 

The end of multiple choice 
recycling! Just toss all your 
recyclables into one bin, we 
take care of the rest. It’s simple, 
convenient and e�ective.

Casella Organics® transforms 
traditional organic waste streams, 
including short paper fiber, ash, 
wood wastes, food wastes and 
biosolids into compost and other 
renewable products.

Waste collection, responsible 
disposal, e-waste recycling and 
LEED certification services for 
material diversion and reporting.

CASELLA RESOURCE SOLUTIONS

RECYCLING  ·  COLLECTION  ·  ORGANICS  ·  ENERGY  ·  LANDFILLS
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Mental Health and Stress Management
stress. Each time this happens, take a
minute to redirect your thoughts to
something more positive.

5 Get away. When stress seems to be
getting the better of you, take a
break. Even a quick five-minute walk
away from your office or home can
help you relax. 

6 Relaxation exercises, which com-
bine deep breathing with releasing
muscle tension, are simple to do any-
where and can help lessen the nega-
tive effects of a stressful situation.
Try the exercise below and talk with
your doctor about others: 
Ÿ Inhale through your nose slowly

and deeply to the count of 10.
Ÿ Make sure that your stomach and

abdomen expand, but your chest
does not rise up.

Ÿ Exhale through your nose, slow-
ly and completely, also to the
count of 10.

Ÿ To help quiet your mind, con-
centrate fully on breathing and
counting through each cycle.

Ÿ Repeat five to ten times. Make a
habit of doing the exercise several
times each day.

For more tips on how to reduce
stress in your life, visit anthem.com,
click on “Health and Wellness,” and then
“Health Topics.”

We’ve got you covered for all your
workplace wellness needs. When employ-
ees feel good, they tend to perform better.
That’s why most Chamber BlueOptions’
plans come with employee discounts on
health products and services, as well as an
online health and fitness program. Just
contact your Anthem-appointed insurance
producer for more information, or go to

Seventy percent of American
employees consider the workplace a sig-
nificant source of stress, and 51% report-
ed job stress reduces productivity,
according to a 2009 report. 

Health and wellness experts believe
in a mind-body connection − that there’s a
link between your mental health and your
physical health, and vice versa. Stress,
depression, and addiction can affect your
health. And your health can affect other
parts of your life. Help your employees
learn how to deal with stress and what to
do if they’re depressed or have an addic-
tion. Use the following tips to help keep
stress from getting the best of you. 

1 Mind your health. No one can
completely avoid stress, but physical
activity, good nutrition, and plenty of
rest can help you keep your energy
level high and ready to face life’s
challenges. 

2 Reduce stressors. Make a list of
the things in your life that cause you
stress. Beside each one, write down
one or two ways you can lessen the
stress and then work toward those
goals. If you have trouble finding
solutions, talk with your doctor. 

3 Plan ahead. Stress can be caused by
having too many things to do, in too
short a period of time. Instead, break
larger projects into smaller, more man-
ageable tasks; delegate at work and at
home when you can. Set priorities.
Spend the most time on those things
you feel are important and less time on
things that are lower priorities. 

4 Be positive. If you demand too
much of yourself, or let negative
thoughts run through your mind,
you’re setting yourself up for added

the Chamber’s BlueOptions web page at
www.mainechamber.org/blueoptions.php
to find a producer. 

For more information on the
Chamber BlueOptions health plan, please
contact Joyce LaRoche, executive direc-
tor of the Maine State Chamber
Purchasing Alliance, by calling (207)
623-4568, ext. 113, or by emailing
jlaroche@mainechamber.org, or Amy
Downing, program coordinator, by call-
ing (207) 623-4568, ext. 104 or by email-
ing adowning@mainechamber.org. 

*Resources provided by Anthem.com

Connect with us daily 
on these social media 

platforms!

@mainechamber

www.facebook.com/
MaineChamber

www.youtube.com/user/
MaineChamber

www.linkedin.com/group
s/Maine-State-Chamber-
Commerce-3686793
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